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The Goal – 360 degree sustainability

World Tourism Organization

Tourism and 
the Sustainable 

Development 
Goals

The World Tourism Organization (UNWTO) is the United Nations specialized agency responsible for the promotion of 

responsible, sustainable and universally accessible tourism. As the leading international organization in the field of tourism, 

UNWTO promotes tourism as a driver of economic growth, inclusive development and environmental sustainability and 

offers leadership and support to the sector in advancing knowledge and tourism policies worldwide. UNWTO is committed 

to ensure that tourism plays a key role in the Post-2015 development agenda and the forthcoming Sustainable 

Development Goals.

Strengthen the means of implementation and revitalize the global partnership 

for sustainable development

 
Due to its cross-sectorial nature tourism has the ability to strengthen private/public partnerships and engage multiple 

stakeholders – international, national, regional and local – to work together to achieve the SDGs and other common 

goals. Indeed, public/public cooperation and public/private partnerships are a necessary and core foundation for tourism 

development, as is an increased awareness in the role of tourism in the delivery on the post-2015 Development Agenda.

Reduce inequality within and among countries

Tourism can be a powerful tool for community development and reducing inequalities if it engages local populations and 

all key stakeholders in its development. Tourism can contribute to urban renewal and rural development and reduce regional 

imbalances by giving communities the opportunity to prosper in their place of origin. Tourism is also an effective means 

for developing countries to take part in the global economy. In 2014, Least Developed Countries (LDCs) received US$ 

16.4 billion in exports from international tourism, up from US$ 2.6 billion in 2000, making the sector an important pillar of 

their economies (7% of total exports) and helping some to graduate from the LDC status.

Make cities and human settlements inclusive, safe, resilient and sustainable

A city that is not good for its citizens is not good for tourists. Sustainable tourism has the potential to advance urban 

infrastructure and universal accessibility, promote regeneration of areas in decay and preserve cultural and 

natural heritage, assets on which tourism depends. Greater investment in green infrastructure (more efficient transport 

facilities, reduced air pollution, conservation of heritage sites and open spaces, etc.) should result in smarter and greener cities 

from which not only residents, but also tourists, can benefit.

Ensure sustainable consumption and production patterns

A tourism sector that adopts sustainable consumption and production (SCP) practices can play a significant role in 

accelerating the global shift towards sustainability. To do so, as set in Target 12.b of Goal 12, it is imperative to “Develop 

and implement tools to monitor sustainable development impacts for sustainable tourism which creates jobs, 

promotes local culture and products”. The Sustainable Tourism Programme (STP) of the 10-Year Framework 

of Programmes on Sustainable Consumption and Production Patterns (10YFP) aims at developing such SCP 

practices, including resource efficient initiatives that result in enhanced economic, social and environmental outcomes.

Take urgent action to combat climate change and its impacts

 
Tourism contributes to and is affected by climate change. It is, therefore, in the sector’s own interest to play a leading role 

in the global response to climate change. By lowering energy consumption and shifting to renewable energy 

sources, especially in the transport and accommodation sector, tourism can help tackle one of the most pressing 

challenges of our time.

Conserve and sustainably use the oceans, seas and marine resources for sustainable development

 
Coastal and maritime tourism, tourism’s biggest segments, particularly for Small Island Developing States’ (SIDS), rely on 

healthy marine ecosystems. Tourism development must be a part of Integrated Coastal Zone Management in order to help 

conserve and preserve fragile marine ecosystems and serve as a vehicle to promote a blue economy, in line with Target 

14.7: “by 2030 increase the economic benefits to SIDS and LDCs from the sustainable use of marine resources, 

including through sustainable management of fisheries, aquaculture and tourism”.

Protect, restore and promote sustainable use of terrestrial ecosystems, sustainably manage forests, 

combat desertification, and halt and reverse land degradation and halt biodiversity loss

 
Majestic landscapes, pristine forests, rich biodiversity, and natural heritage sites are often main reasons why tourists visit a 

destination. Sustainable tourism can play a major role, not only in conserving and preserving biodiversity, but also in 

respecting terrestrial ecosystems, owing to its efforts towards the reduction of waste and consumption, the conservation 

of native flora and fauna, and its awareness-raising activities.

Promote peaceful and inclusive societies for sustainable development, provide access to justice for all 

and build effective, accountable and inclusive institutions at all levels

 
As tourism revolves around billions of encounters between people of diverse cultural backgrounds, the sector can foster 

multicultural and inter-faith tolerance and understanding, laying the foundation for more peaceful societies. 

Sustainable tourism, which benefits and engages local communities, can also provide a source of livelihood, strengthen 

cultural identities and spur entrepreneurial activities, thereby helping to prevent violence and conflict to take root and 

consolidate peace in post-conflict societies. 

Copyright © 2015, World Tourism Organization (UNWTO) – Tourism and the Sustainable Development Goals.
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Check out:
http://tourism4sdgs.org

Tourism and the Sustainable Development Goals – Journey to 2030:
https://www.e-unwto.org/doi/epdf/10.18111/9789284419340   

http://tourism4sdgs.org/
https://www.e-unwto.org/doi/epdf/10.18111/9789284419340


Regular Package

§ Longer stays
§ More relaxation periods
§ More nights in same 

accommodation
§ Background information is 

rather an amendment
§ Mixture of personalities
§ Definition of ‘successful trip’ 

for the organisers = 
satisfied / relaxed … tourist

Fam Trip

§ Shorter stays
§ Dense program
§ Larger number / variety of 

included accommodations
§ Need for promotion / 

background information
§ Demanding clientele
§ Definition of ‘successful trip’ 

for the organisers = media 
coverage

The Challenge – Fam trips are special …



Futouris Project I

§ Guidelines (from 2022)

§ No certification

§ Checkboxes (to tick / ignore, if not 
appropriate)

§ Further readings / sources in boxes

§ NEW: (partly) translated to Italian



Futouris Project II



Planning & Invitation I - checkliste

Information provided on the destination includes aspects of economic, 
ecological, and social sustainability.

The information provided not only promotes the beauties, but also 
tackles challenges that the destination is facing (water, waste 
management, corruption, …).

Information on political and economic situation as well as history are 
provided. 

The choice of hotels to be visited is depicted and represented in a true 
light
• Including information on their efforts to a responsible management 
• Including type of accommodation, ownership etc. 

Futouris Guidelines for Sustainable Tourism Communication(*) are 
applied in the own communication. And participants were actively 
motivated to implement it in their reporting.

Pictures and information used are from real experiences / convey an 
authentic image of the destination. 

If pictures of people are used for promotion, they have given their 
consent to using the pictures.

* https://futouris.org/en/learning-zone/guidelines-for-sustainable-tourism-communication/



Planning & Invitation II - checkliste

All content is culture-, gender-, and diversity sensitive. 

Information about the organising party is provided to the participants, 
including contact details. 

More information on the destination can be provided upon request.

Information on the itinerary of the trip is provided
• Including tips how to contribute to a more responsible way of tourism 

as a traveller
• Including information on impact
• Including planned activities
• Including packing list 

Information on safety, security and health issues are provided.

Level of accessibility is clearly stated. 

Participants are asked for dietary preferences/allergies etc. Suitable 
options are provided throughout the trip. 



Trip to Destination - checkliste

Journey to Destination Country

Ground-based, and more climate friendly means of transportation are 
used for travelling to the destination country, if possible. 

If flights are inevitable, CO2 compensation of flights to the destination 
country are covered by the organising party. 

Arrival

If the visiting parties arrive at separate times, a collective pick-up is 
organised. 

Welcome (or other) gifts are from local production and do not involve 
single-package goods. 

Welcome (or other) gifts do not reinforce stereotypes and clichés, but 
represent authentic handicraft, art, or agricultural products of the 
destination country.

Other

Possibility to extend the trip is offered. 



Programme I - checkliste

Activities

The hotels’ efforts towards responsible behaviour are a topic of 
presentation and discussion. Ex. discussions about the challenges they 
face and how they approach them.

Activities do respect and preserve nature, environment, and culture.

Protected areas are respected. 

Activities with a focus on sustainability are included (activities to get to 
know local customs, focus on economic or ecological sustainability). 

No activities that involve wildlife to be acquired, bred, or held captive. 

Exchange with local community is encouraged, to give a local perspective 
of tourism in the destination. 

Programme allows enough recreation time/ time for participants to 
write/work. 

The person accompanying the group is trained on First Aid. 



Programme II - checkliste

Responsible Behaviour 

No use of single-portion packaging.

Use of reusable water bottles is encouraged.

The participants are actively informed about waste management such as 
food waste or water usage and are encouraged to act responsibly. 

The different impacts of the trips offered are actively discussed. 

The organising party actively discusses their efforts in encouraging 
tourists, suppliers, and partners to act more responsibly. 

The organising party actively communicates their role in promoting 
responsible tourism, the role of the tourists and the role of the 
participants (media). 



Programme III - checkliste

Partners and Suppliers 

Local businesses are chosen and promoted.

Certified partners are preferred.

Businesses that support and empower local communities are preferred. 

Transportation

Ground-based and more climate-friendly means of transportation, 
especially public transportation such as trains and buses are used to 
travel between destinations within the country. 

If flights are inevitable, CO2 compensation of flights within the 
destination country are covered by the organising party. 

No off-road transportation / activities.



Return & Post Trip - checkliste

Transportation

If transportation to the airport is needed, the transfer is done collectively.

Staying in Touch 

The participants are asked for feedback on the trip (to ensure continuous 
improvement). 

The participants are provided with a summary of their trip, with further 
information. 

Incentive: the participants get an overview of their impact (environment, 
local benefit, …) with the trip. (ex. Calculation of impact or overview of 
projects supported etc).

Even after the trip the organising party is available for further questions 
and queries.

The organising party facilitates opportunities to support local initiatives, if 
possible.



Side step: The EU Green Claims Directive 



What’s most important in Communication?

„Jede Jahreszeit bietet typisches 
Obst und Gemüse, regional ge-
wachsen. Das genieße ich sehr. 
Heimat kann man schmecken.“

Julia Klöckner, (former) German Minister 
for Nutrition and Agriculture

„Each season offers typical fruits 
and vegetables, grown 

regionally. I enjoy that very 
much. You can taste home.“

Discover 
the taste …



What’s most important in Communication?



The Green Claims Directive seeks to 
promote sustainable products and 
services, facilitate a circular and 
clean economy, and foster the 
European Green Deal's broader 
goals by combating greenwashing. 

The proposed Directive will apply to 
all companies in all sectors selling 
goods and services in the European 
Union (EU).

Side step: The EU Green Claims Directive 



Trees as CO2 reservoirs
"If you come to us by public

transport, we will plant a 
tree  for you! Each of these 
trees helps to permanently 

neutralise 12 kg of CO2 
every year."

Mobility in the holiday 
region

"We prioritise 
environmental protection 

and mobility. We have 
successfully combined both

aspects harmoniously."

Supposed award
"Sustainable destination receives

'EcoVillage Excellence Award'". 
Our region has received the 

coveted "EcoVillage Excellence 
Award". We came out on top 
among many applicants from 

over 30 countries based on the 
assessment of an expert jury in 

several categories...

Future environmental 
goals and services

"As pioneers in the global 
tourism industry, we are 

striving to be the first 
tourism region to be 

completely CO2- neutral by 
2030." Sustainability and 

environmental 
awareness

"Sustainability and 
environmental 
awareness are 

important to us."

Ecological 
building

"Our hotel was
built 

ecologically."

Environmentally 
friendly use of 

resources
"We use resources 

in an 
environmentally 

friendly way."

Reduction of energy 
consumption

"We have further 
reduced our already 

minimal energy 
consumption by an 
impressive 75%!"

Environmentally 
friendly cleaning 

agents
"We use 

environmentally 
friendly cleaning 

agents."

Ecologically sound 
economic practices
"It is important to us

to operate in an 
ecologically sound 

manner."

Short delivery routes
"When it comes to the 

ingredients for our 
delicacies, we ensure 
the shortest possible 
delivery routes and 

focus on regionality."

Environmentally 
friendly takeaway

"We offer an 
environmentally 

friendly takeaway."

The only eco- 
labelled beach
"We are the only 

beach in the country
to have been 

awarded the Blue 
Flag."

Energy- efficient 
building

"The museum building 
is characterised by 

energy efficiency and 
the use of renewable 

energy."

Environmentally 
friendly theatre 

work
"We are committed 
to environmentally 

friendly theatre 
work."

Reducing 
emissions

"We are constantly 
striving to lower or 

reduce the 
emissions of our 

theatre operations."
Ecological water 

world
"Immerse yourself
in our ecological 

water world."

Mindful interaction 
with nature

"As an open- air 
museum, we are 

committed to treating 
nature with respect."

Sustainable 
exhibitions

"Our museum attaches 
great importance to 

designing sustainable 
exhibitions."

Green cinema
"A sustainable 

film experience 
in a green 
cinema!"

Pure organic 
hotel

"Your organic 
hotel - luxury in 
harmony with 

nature!"

Sustainable, animal- 
friendly livestock farming

"We source our meat 
products from farms that 

are committed to 
sustainable and species- 

appropriate animal 
husbandry."

Problematic 
claims



Thank you

https://futouris.org/wp-content/uploads/2024/07/2022_Guideline-for-Responsible-Information-Trips.pdf

christian.baumgartner
@responseandability.com


