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Regular Package Fam Trip

= Longer stays = Shorter stays

= More relaxation periods = Dense program

= More nights in same = Larger number / variety of
accommodation included accommodations

= Background information is = Need for promotion /
rather an amendment background information

= Mixture of personalities = Demanding clientele

= Definition of ‘successful trip’ = Definition of ‘successful trip’
for the organisers = for the organisers = media
satisfied / relaxed ... tourist coverage
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Futouris Project |

= Guidelines (from 2022)
= No certification

= Checkboxes (to tick / ignore, if not
appropriate)

= Further readings / sources in boxes

= NEW: (partly) translated to Italian

ainable information
pafia.
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Futouris Project i

FAM TRIP OVERVIEW

A trip summary with elements of improvements and relevant
measures for a more sustainable approach to Fam trips.

PLANNING &
INVITATION

¢ Promotion of destination
e Sustainable
communication

TRIPTO PROGRAMME
DESTINATION e Choice of partners

Content of discussions
Focus of activities
Safety and security
Encouraging
responsible behaviour
e Transportation within
destination country

e Means of transportation
to and within the
destination

e Trip extension

RETURN &
POST TRIP

e Means of transportation
back
e Staying in touch




PLANNING &
INVITATION

e Promotion of destination
e Sustainable
communication

Information provided on the destination includes aspects of economic,
ecological, and social sustainability.

The information provided not only promotes the beauties, but also
tackles challenges that the destination is facing (water, waste
management, corruption, ...).

Information on political and economic situation as well as history are
provided.

The choice of hotels to be visited is depicted and represented in a true
light

* Including information on their efforts to a responsible management
* Including type of accommodation, ownership etc.

Futouris Guidelines for Sustainable Tourism Communication(*) are

applied in the own communication. And participants were actively
motivated to implement it in their reporting.

Pictures and information used are from real experiences / convey an
authentic image of the destination.

If pictures of people are used for promotion, they have given their
consent to using the pictures.

* https://futouris.org/en/learning-zone/guidelines-for-sustainable-tourism-communication/



PLANNING &
INVITATION

e Promotion of destination
e Sustainable
communication

All content is culture-, gender-, and diversity sensitive.

Information about the organising party is provided to the participants,
including contact details.

More information on the destination can be provided upon request.

Information on the itinerary of the trip is provided

* Including tips how to contribute to a more responsible way of tourism
as a traveller

* Including information on impact
* Including planned activities
* Including packing list

Information on safety, security and health issues are provided.
Level of accessibility is clearly stated.

Participants are asked for dietary preferences/allergies etc. Suitable
options are provided throughout the trip.



Trip to Destination - checkliste

TRIP TO
DESTINATION

e Means of transportation
to and within the
destination

e Trip extension

Journey to Destination Country

Ground-based, and more climate friendly means of transportation are
used for travelling to the destination country, if possible.

If flights are inevitable, CO2 compensation of flights to the destination
country are covered by the organising party.

Arrival

If the visiting parties arrive at separate times, a collective pick-up is
organised.

Welcome (or other) gifts are from local production and do not involve
single-package goods.

Welcome (or other) gifts do not reinforce stereotypes and clichés, but
represent authentic handicraft, art, or agricultural products of the
destination country.

Other

Possibility to extend the trip is offered.



Programme | - checkliste

PROGRAMME

Choice of partners

Content of discussions

Focus of activities
Safety and security
Encouraging

responsible behaviour
Transportation within
destination country

Activities

The hotels’ efforts towards responsible behaviour are a topic of
presentation and discussion. Ex. discussions about the challenges they
face and how they approach them.

Activities do respect and preserve nature, environment, and culture.
Protected areas are respected.

Activities with a focus on sustainability are included (activities to get to
know local customs, focus on economic or ecological sustainability).

No activities that involve wildlife to be acquired, bred, or held captive.

Exchange with local community is encouraged, to give a local perspective
of tourism in the destination.

Programme allows enough recreation time/ time for participants to
write/work.

The person accompanying the group is trained on First Aid.



Programme Il - checkliste

PROGRAMME

Choice of partners
Content of discussions
Focus of activities
Safety and security
Encouraging
responsible behaviour

Transportation within
destination country

Responsible Behaviour

No use of single-portion packaging.
Use of reusable water bottles is encouraged.

The participants are actively informed about waste management such as
food waste or water usage and are encouraged to act responsibly.

The different impacts of the trips offered are actively discussed.

The organising party actively discusses their efforts in encouraging
tourists, suppliers, and partners to act more responsibly.

The organising party actively communicates their role in promoting
responsible tourism, the role of the tourists and the role of the
participants (media).



Programme lll - checkliste

PROGRAMME

e Content of discussions

Choice of partners

Focus of activities
Safety and security
Encouraging
responsible behaviour

Transportation within
destination country

Partners and Suppliers

Local businesses are chosen and promoted.

Certified partners are preferred.

Businesses that support and empower local communities are preferred.
Transportation

Ground-based and more climate-friendly means of transportation,
especially public transportation such as trains and buses are used to
travel between destinations within the country.

If flights are inevitable, CO2 compensation of flights within the
destination country are covered by the organising party.

No off-road transportation / activities.



RETURN &
POST TRIP

e Means of transportation
back
e Staying in touch

Transportation

If transportation to the airport is needed, the transfer is done collectively.
Staying in Touch

The participants are asked for feedback on the trip (to ensure continuous
improvement).

The participants are provided with a summary of their trip, with further
information.

Incentive: the participants get an overview of their impact (environment,
local benefit, ...) with the trip. (ex. Calculation of impact or overview of
projects supported etc).

Even after the trip the organising party is available for further questions
and queries.

The organising party facilitates opportunities to support local initiatives, if
possible.



EU Green Claims Directive

Side step: The
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Discover

What’s most important in Communication?
the taste ...
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What’s most important in Communication?
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Side step: The EU Green Claims Directive

The Green Claims Directive seeks to
promote sustainable products and
services, facilitate a circular and
clean economy, and foster the
European Green Deal's broader
goals by combating greenwashing.

The proposed Directive will apply to
all companies in all sectors selling
goods and services in the European
Union (EU).

@ Key measures

¢ common criteria on how companies should
substantiate environmental claims

* clear requirements to address the proliferation
and credibility challenges of environmental
labels

* sound system of independent verification and
support to SMEs
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